
© Riedel Marketing Group, 2003

The U.S. Tabletop Market Snapshot 2003 
Table of Contents

Category Dynamics . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1
Market Size and Growth 2
Factors Impacting Growth 4
Channels of Distribution 5
Competitive Landscape 6

Product Dynamics . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7
Dinnerware Product Segmentation 8
Beverageware Product Segmentation 9
Flatware Product Segmentation 10
New Product Trends 11

Consumer Dynamics . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12
Household Penetration 13
Annual Purchase Incidence 14
Average Price Paid per Purchase Occasion 15
Purchase Occasions in the Past Year 16
Number of Items Purchased per Purchase Occasion 17
Likelihood of Purchase 19
Demographics 20

Sources of Information . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 22
Methodology for Estimating Market Size 23

Publisher . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 24



© Riedel Marketing Group, 2003


